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ROGER HILL
CHAIRMAN AND CEO | THE GETTYS GROUP

AS ONE OF the co-founders of �e Gettys Group, Hill has been a driving force behind 
the �rm’s strategic decision to broaden its o�erings beyond interior design by o�ering 
procurement, development, consulting and branding services. While Hill spends much of 
his time focusing on business development, strategic planning and client development, 
giving back to the community in a variety of ways is also a high priority for him. For more 
on the outreach e�orts by Hill and his �rm, turn to the “Heroes and Mavericks” feature 
that starts on page 16. 

PATRICIA MILLER
VICE PRESIDENT AND MANAGING PRINCIPAL, DALLAS OFFICE/CORPORATE 
DIRECTOR OF HOSPITALITY | LEO A DALY

MILLER HAS MORE than 30 years of hospitality design experience in a career that 
includes stops at Daro� Design and Shepard and Boyd before joining Leo A Daly. As 
leader of Daly’s hospitality group, she’s worked on such high-pro�le projects as the 
So�tel Makkah in Saudi Arabia and the Hotel Bel Air in California. “We strive to create 
designs with the owner’s guest in mind; therefore, each hotel has its own personality,” says 
Miller. At the Silversmith Hotel (page 32), Miller and her team created a highly polished 
environment re�ecting the property’s locale on Chicago’s Jewelers Row.

SARAH SMALLWOOD
SENIOR INTERIOR DESIGN MANAGER/GLOBAL STRATEGIES,  
PRODUCT DEVELOPMENT | MARRIOTT INTERNATIONAL

“EVER SINCE I can remember, I knew I wanted to be an interior designer,” says this 
10-year industry veteran. “But de�ning my place in this business has been a journey.”  She 
traveled a career path that took her from Callison, where she worked on the SpringHill 
Suites rebranding, to design strategist for Rockwell Group. Smallwood credits an ability to 
talk the language of strategy and design, both internally and to clients, for landing what 
she describes as a “career-high” job at Marriott International, with the chance to redesign 
one the world’s most iconic brands. For the inside scoop, see page 38. 
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The Silversmith Hotel Chicago gets a glamorous new look 
that’s part Jewelers Row, part art deco and all Chicago. 

BY JENNY S. REISING

MIDWEST  JEWEL

1 The designers envisioned 
the 20-seat communal table 
as a black lacquered jewel 
case and the shimmering 
chairs as the crystals on dis-
play. Insets in the silvery chair 
backs reflect that sparkle 
throughout the space.
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WHO SAYS you have to dress your age? 
Certainly not the new operator and design team 

responsible for the recently renovated Silversmith 
Hotel Chicago. Behind the building’s brick and tile 
façade designed by D.H. Burnham and Co. in 1897, 
they saw the bones of a new kind of boutique hotel 
that could shine on Chicago’s Jewelers Row. But it 
was clearly going to take inspiration and innova-
tion to transform this diamond in the rough into a 
head-turning competitor in a red-hot hotel scene.

�e previous hotel featured an arts and crafts 
design with lots of oak wood, ironwork and dark 
earth tones. “Prior to the renovation, there was a 
disconnect between the hotel design—traditional, 
casual, residential in feel—and its location in the 
heart of downtown Chicago,” says Carla Niemann, 
senior vice president of design for Remington 
Hotels, the property’s operator since Ashford 
Hospitality and Trust purchased the hotel in 2012. 
Moreover, the hotel lacked a strong street pres-
ence—a deli and jewelry store occupied the �rst 
�oor and registration was on the second �oor. 

“We wanted to reposition the hotel as a high-end 
independent, with a design that provides excitement 
and intrigue from the street,” Niemann explains. 

Remington tapped Leo A Daly to craft a contempo-
rary interior design that pays homage to the art deco 
era and plays o� the hotel’s Jewelers Row location. 
“When we saw the geometric lines on the building’s 
façade, the design just seemed to come together—we 
decided to emphasize the glamour of the art deco 
period and design a unique, inviting space,” says 
Patricia Miller, principal-in-charge at Leo A Daly.  

To create a sense of arrival and a vibrant street 
presence, the design team removed the retail and 
restaurant and gutted the �rst �oor. �ey retained 
some original white marble and ironwork by the 
stairs because they worked with the new design and 
put the lobby and registration area front and center. 

�e 13,000-sq.-ft. ground �oor is a study in 
glamour, with an onyx, pearl and silver palette 
accented by colorful jewel tones of citron, ruby rose 
and amethyst. Metallic sheers in the �oor-to-ceiling 
windows catch the light and grab people’s attention 
as they walk by. 

High-contrast details work to bridge the 
elegance of Burnham’s original vision with elements 

MIDWEST  JEWEL

LAURA BENNETT
LEO A DALY

PATRICIA MILLER
LEO A DALY

LARA RIMES
LEO A DALY
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that convey a hip, 2014 vibe. �ere’s a modernized 
version of a checkerboard �oor in black and white 
marble. Traditional columns are inset with silver 
wall coverings with black lacquered trim. 

A witty addition, the registration desk resembles 
a jewelry box with a pearlescent lacquered �nish 
and stone base. Behind the desk, a geometric 
metallic latticework screen doubles as a privacy 
partition for the lobby area. And art deco-inspired 
circular white chandeliers with beveled crystal 
glass emphasize the 13-foot ceilings.

�e lobby, lounge and bar/restaurant space 
picks up the theme with the same silver, onyx and 
pearl white palette. Punches of color, textural juxta-
positions and a hint of sparkle lend a “martini club” 
ambience. “We wanted guests to feel like they’re 
part of the party, like they’re celebrities in a see-
and-be-seen space,” says Laura Bennett, an interior 
designer at Leo A Daly. 

�e lobby o�ers a range of seating options for 
guests. Six semi-private booths feature conversa-
tion couches, custom-designed carpets with an art 
deco organic motif, an antique necklace-inspired 
light pendant, and locally hand-painted and wood 
veneered paper wall covering embedded with 
Swarovski crystals. In the library, guests can lounge 

on lush couches or perch their laptops on polished 
ruby rose resin tables.

At the Adamus bar/restaurant—a nod to the 
Latin term for diamond—Niemann says, “Rather 
than creating a separate bar and restaurant, we 
wanted a bar/lounge that would carry the guest 
through the evening, from cocktails to dinner to 
after-dinner drinks.”

To that end, designers installed a 20-seat 
communal table featuring a high-polished lacquer 
�nish, along with art deco-inspired geometric 
chairs upholstered with a textured metallic chenille 
back and metallic vinyl seats. At the adjacent bar, 
stools backed with metal stripes and silver metallic 
panels on pearlescent vinyl lend a shimmery e�ect.

For the 144 guest rooms, which range from 350 
to 650 sq. ft., Leo A Daly interior designer Lara 
Rimes researched art deco jewelry for inspiration 
and created individual jewelry boxes. “�e envelope 
is warm and inviting with pops of color—amethyst, 
citron and platinum,” explains Rimes. “Everything 
has a purpose: lamps look like pieces of jewelry, 
furniture lines are curved, fabrics are shiny.”

�e pearl-colored wall covering resembles 
sequins, with a shimmer that helps visually enlarge 
the space. A high-tufted metallic gray upholstered 

headboard, ceiling-to-�oor curtains with button 
detailing and pencil trim around the perimeter 
balance the reach of the 12-ft. ceilings. 

For the bathrooms, Rimes was inspired by a 
vintage image of a stylish woman standing in front of 
her dressing table.  �e white vanity is clean and 
simple, with a lacquered �nish and quartz top. For the 
wall covering, designers scaled up an arts and crafts 
pattern and added a pearlized �nish for a glamorous 
touch. And, a frosted glass silhouette with sinuous 
curves surrounds the oversized backlit mirror.

After a yearlong renovation, the ground �oor 
and guest rooms opened to the public in April. 
Renovations on the second �oor, which will house 
an updated meeting space and �tness center, will 
be completed in 2015.

As with any building renovation, there were chal-
lenges. For one, the particularly harsh winter caused 
delays in getting materials and workers to the site, 
pushing the opening date back a few months. Addi-

2

2  The pearl-colored wallcoverings that resemble 
sequins and jewel-toned accents carry the 
lobby's elegance into the guest rooms.  Button 
detailing on the full-length curtains emphasize 
the 12-foot ceilings, while the sheen of the tufted 
headboard softly balances metallic accents on 
the walls, lamp bases and furniture.
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PROJECT PARTICIPANTS:

OWNER
Ashford Hospitality 
Trust

OPERATOR
Remington Hotels

GENERAL 
CONTRACTOR
FDR Construction 
Inc.

ARCHITECT AND  
INTERIOR DESIGN
Leo A Daly

PURCHASING 
COMPANY
Remington Hotels

SPECIALTY DESIGN 
CONSULTANTS
TLC Engineering 
for Architecture 
Inc. (MEP/lighting 
design) 
DCI Engineers 
(structural engineer)

ACCESSORIES 
American Hotel 
Register Co.
Arteriors Contract 
Books by the Foot 
Cyan Design 
Global Views 
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Via Motif 
Z Gallerie 

ART
Art-Centric
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Altmans
American Standard 
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LINENS
Koni Hospitality 
Quiltcraft 
Richloom Fabrics 
Group
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Alio Sheltercraft 
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Resource
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Quiltcraft 
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DesignTex 
GMF Hospitality Inc. 
Kravet 
Loomsource
Majilite 
Maxwell
Panaz USA Inc
PKaufmann
Reid-Witlin Ltd. 
Richloom Stark 
Fabric
Romo
Swavelle / Millcreek 
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Stone Source 
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Hallmark/Northbay 
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Inlight International
Terzani 
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Art-Centric 
Majestic Mirror 

PILLOWS
Quiltcraft 
Sabira 
Square Feathers 

SEATING 
Charter Furniture 
EJ Industries 
Lily Jack 
Marquis Seating  

TABLES 
Beverly
Lily Jack 
Intersource 
Skypad 
Table Topics 
West Coast 
Industries 

WALL COVERINGS 
AND MATERIALS 
Edge Collections 
Innovations 
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Maya Romanoff 
National 
Wallcovering Inc. 
Tri-Kes
Vycon 

WALL TILE 
Architectural 
Ceramics 
Ceramic Technics 

For a full list of 
participants, go to 
boutiquedesign.com

3  Details make Adamus shine, from 
the dark molding and gleaming 
geometric floor to the curve of 
the table legs and the almost 
brushed-metal look of the vinyl-
backed chairs at the circular bar.

4  The multi-tasking 
library has its own 
little gems, including 
the cheery ruby rose 
resin-topped tables 
and citron pillows.

tionally, the hotel remained open during the renovation, 
and rooms were remodeled half a �oor at a time. 

But the client credits a “stealth” approach with 
smoothing out the process. “We don’t want guests to 
‘pardon our mess,’” Niemann says. “We’d rather they 
not know there is anything going on until we are ready 
to reveal the �nished product.”

 So, rather than displaying design boards to draw 
attention to the renovation, they built walls to hide 
construction and put guests on �oors that were 
furthest from the noise and construction. And, 
because the �rst �oor had not previously been used for 
registration, the team was able to renovate it without 
causing any interruption in service. 

With its elegant new entrance and luxurious feel, 
the Silversmith Hotel is �nally living up to the build-
ing’s potential. Niemann says, “We are absolutely 
thrilled with the �nished product, we’ve had great 
feedback from new and repeat visitors, and we are 
looking forward to the future.” 
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